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Welcome	to	Brother	UK’s	2010/11	Corporate	
Responsibility	report	–	covering	our	CR	
activities	and	performance	between	1st	April	
2010	and	31st	March	2011.	

This year saw two great achievements. Our 
commitment to sustainability – environmental, social 
and economic – was recognised with the Queen’s 
Award for Enterprise: Sustainable Development –  
a great honour for our business.

We also achieved one of our long term targets – to send zero waste to landfill. 
Achieving this goal shows the hard work of our staff and business partners and 
our commitment to reduce the environmental impacts of our business.

I believe we achieved these significant successes because of the central role CR 
plays in our business.

We have a corporate goal to be an excellent company. This is based on the 
three pillars of operational, financial and ethical excellence. Ethical excellence 
is directly linked to CR. It focuses on customer and employee satisfaction and is 
underpinned by our global charter and our ‘at your side’ motto.

But ethical excellence does not stand apart from the other pillars – it contributes 
to them.

By focusing on customer satisfaction and environmental and ethical issues we 
can differentiate our brand from our competitors and deliver products that meet 
our customers’ needs. This clearly contributes to the financial excellence of our 
company. And in order to reduce our environmental impact we need to run our 
operations more efficiently – which contributes to our operational excellence.

Excellence is an aspirational and moving target – when and if we get near to 
it our measure of excellence moves on. But this does not mean that it is not 
good goal – just that it requires constant improvement and work. Looking at the 
information and figures in this report I think that is a challenge we can live up to.

Hiroshi	Miura	Managing Director, Brother UK

Welcome

“BY FOCUSING ON CUSTOMER SATISFACTION 
AND ENVIRONMENTAL AND ETHICAL ISSUES WE 
CAN DIFFERENTIATE OUR BRAND FROM OUR 
COMPETITORS AND DELIVER PRODUCTS THAT 
MEET OUR CUSTOMERS’ NEEDS.”
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Brother UK is a subsidiary company 
of Brother Group based in Nagoya, 
Japan.

We sell, market and distribute Brother 
products in the UK and provide 
technical support and a call centre for 
UK customers. Our products include: 
printers, fax machines, all-in-one 
printers, typewriters and labelling 
machines.

We have been based at the same site 
in Tameside ever since Brother took 
over Jones Sewing Machines in 1968. 

Our customers are at the heart of our 
business, which is encapsulated in 
our ‘At Your Side’ philosophy. Our 
Global Charter guides our working 
relationships with our employees, local 
communities, shareholders, business 
partners and the environment.

About Brother

Brother 5Rs
Brother 5Rs – refuse, reduce, reuse, 
reform, recycle - are central to our 
environmental management activities. 
We were pleased to be awarded the 
Brother Group’s 5R Award for offices 
this year after demonstrating how 
the 5Rs were integral to our office 
refurbishment in 2009/10. We have 
continued this over the last year, 
including:

Refuse 
 to purchase environmentally 
burdensome materials where 
possible.
We refuse to send our waste to landfill. 

Reduce 
 the waste we produce.
Our new vending machines use 
refillable containers which reduce 
waste packaging.

Reuse   
 material without processing.
We donate any unneeded items to 
local businesses and charities for them 
to reuse where appropriate.

Reform 
 waste into a useful form.
Any non-recyclable waste is reformed 
into refuse-derived fuel.

Recycle 
 what is left where possible.
Our staff segregate their waste so it 
can be easily recycled.
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Highlights

Environment
We achieved our long term objective of sending  
zero waste to landfill. Because of the dedication of 
our staff and waste management company all our 
waste in now reused, recycled or reformed into  
refuse derived fuel.

Community
We were given the Sustained Partnership Award for 
our longstanding sponsorship of Manchester’s Hallé 
Orchestra at the Bruntwood Awards for Arts and 
Business North 2011.

Associates
We conducted our biennial Employee Opinion Survey 
at the end of 2010 and have developed plans to 
address our employees’ top three concerns.

Customers
We launched the world’s first compact A3 Printer 
in 2010. As well as providing businesses with 
professional, cost effective printing in-house, all our 
A3 multifunction printers are also Energy Star, Blue 
Angel and Nordic Swan accredited.

Business Partners
Baxter Storey, our new staff restaurant partners, won 
the tender because of their environmental ethos.
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Queen’s Award
This year our commitment to sustainability was 
recognised with the prestigious Queen’s Award for 
Enterprise: Sustainable Development. An accolade we 
will hold until 2016.

The award is a great honour – our Sales and Marketing 
Director, Phil Jones, described it as “a bit like an OBE 
for businesses”.

The Queen’s Award for Enterprise: Sustainable 
Development recognises businesses across the UK 
that are making a positive impact on the environment, 
society and wider economy through the products and 
services they sell and the way they run their business. 

Awards are made on the advice of the Prime Minister 
after examination of applications by an Advisory 
Committee composed of leading individuals from 
industry, commerce, trade unions and government. 

The award was given for our ongoing commitment 
to more responsible and sustainable business 
practices throughout our operations. It recognises 
our CR activities right across our business including 
our commitment to waste management and energy 
conservation, and our work with our local communities, 
charities, local businesses and employees.

“It’s a huge honour to be one of the very few companies 
that achieve this award for sustainability. It’s important 
to be able to share the insights we’ve gleaned through 
our own activities with our customers, reseller partners 
and local businesses. The Queen’s Award will provide 
a solid foundation for our plans to share best practice 
in sustainability with others to help them run their 
businesses as effectively as possible.” Phil Jones, Sales 
and Marketing Director, Brother UK.
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Environment

TARGETS:
• REDUCE ENERGY CONSUMPTION BY 5%
• MAINTAIN ZERO WASTE TO LANDFILL

“SENDING ZERO WASTE TO LANDFILL IS A GREAT 
SUCCESS AND ONE WE HAVE BEEN WORKING 
LONG AND HARD TO ACHIEVE. IT IS WITH THIS 
SAME FOCUS AND DETERMINATION THAT WE WILL 
TACKLE OUR OTHER ENVIRONMENTAL IMPACTS.”
Jayne Broddle Corporate Responsibility Manager 
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Managing our environmental 
impacts is a key part of our 
approach to CR. This is driven 
by our 5Rs – refuse, reduce, 
reuse, reform and recycle – and is 
supported by our environmental 
management system, which is 
accredited to ISO 14001. 
We have made huge improvements in 
the last five years, reducing our energy 
use by 43%, CO2 emissions by 40% 
and paper use by 61%. This year our 
gas consumption increased by 40% 
compared to 2009/10 because we 
took control of the gas supply for an 
additional building, which housed our 
call centre during the refurbishment 
work. Despite this, the unusually cold 
winter and the need to increase the 
heating in certain areas because 
of building work, our overall energy 
consumption was still 25% less than 
in 2008.

Our challenge now is to maintain 
these impressive results and find new 
opportunities to save resources and 
become even more efficient.

Zero waste to landfill
In the last half of this year we were 
delighted to achieve our long term 
objective of sending zero waste to 
landfill – a goal we have been working 
towards for the last 8 years.

We now send all the waste produced 
at our head office for processing 
– recycling all glass, metal, paper, 
cardboard, wood, plastic, WEEE 
and many other materials. Any non-
recyclable materials are converted to 
refuse derived fuel.

We have worked closely with our 
waste management company who 
have helped us create a recycling 
programme that works for us. We 
also give unwanted items away to be 
reused by local businesses  
and charities.

CO2 emissions* (tonnes)

Energy use (kWh)

2010/11

2006/07

1,797,131

1,011,015

2007/08

1,499,629

928,084

2008/09
1,328,269

824,095

2009/10

646,120

723820

902,170

710,444

Energy use v Turnover (KWh/£000) 
2006/07 27.8  2007/08 24.0  2008/09 20.9  
2009/10 12.9  2010/11 15.5 

Turnover (£000’s) 
2006/07 101,123  2007/08 101,180  2008/09 103,140  
2009/10 106,006  2010/11 104,000 

Electricity Gas Energy use v Turnover (KWh/£000)
Key

2010/11

2006/07
875

776

688

506

552

2007/08

2008/09

2009/10

CO2 emissions v Turnover (KWh/£000) 
2006/07 8.7  2007/08 7.7  2008/09 6.7  
2009/10 4.8  2010/11 5.3 

Turnover (£000’s) 
2006/07 101,123  2007/08 101,180  2008/09 103,140  
2009/10 106,006   2010/11 104,000

Electricity Gas Gas/Electricity combined

CO2 emissions v Turnover (KWh/£000)

Key
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Improving the efficiency 
of our offices
Following the refurbishment of our first 
floor offices last year we have seen 
savings which mean the refurbishment 
will pay for itself in five years. The 
savings have been realised by 
making the building more efficient 
and by moving all Brother UK staff 
into the same building, which means 
we only have to heat and power a 
single building and have been able 
to reduce contractor hours for things 
like cleaning. We also expect to make 
other, less tangible, savings by having 
all our employees in one space. 

In 2010 we continued this 
refurbishment programme into our 
ground floor call centre. We mirrored 
the refurbishment of the offices, 
including improved insulation, more 
natural light, water saving wash room 
technologies and network printers set 
to automatically print duplex. We also 
tried to identify new technology to 
make this area even more efficient. 

One area we achieved this was 
lighting. We installed new LED lighting, 
which wasn’t available during our 
office refurbishment. LED lighting 
is more energy efficient than the 
conventional eco-bulbs we used in our 
office refurbishment and because they 
don’t contain mercury or heavy metals 
the bulbs are easier to dispose of.

According to the manufacturer, by 
using these bulbs we can reduce the 
costs and energy use associated with 
lighting in the call centre by up to 70% 
compared to conventional eco-bulbs.

We have also refurbished our staff 
canteen where, as well as installing 
more energy efficient boilers, we 
continued to divert waste from landfill 
and support local organisations 
by giving away items we no longer 
needed such as table tops which were 
being replaced. 

This approach even extends to our 
vending machines, which we have 
replaced with more efficient models 
that have a carbon footprint of 50% 
less than our previous machines.

MicroScope ACES 
environmental company 
of the year
We won the MicroScope ACES award 
for Environmental Company of the 
Year. Despite tough competition and 
stringent criteria we were delighted 
that our commitment to reduce our 
environmental impacts and proactive 
approach shone through. The awards 
recognise trade partners and suppliers 
that have really delivered excellence. 
What makes this award particularly 
special is that it is voted for by our 
customers. 

Waste to Landfill (tonnes)
2006/07

91

88

53

24

6

2007/08

2008/09

2009/10

Waste to landfill v Turnover (KWh/£000) 
2006/07 0.90  2007/08 0.887  2008/09 0.51  
2009/10 0.22  2010/11 0.06 

Turnover (£000’s) 
2006/07 101,123  2007/08 101,180  2008/09 103,140  
2009/10 106,006   2010/11 104,000

2010/11
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5R award
The 5R Award recognises Brother 
companies across the globe which 
have reduced their environmental 
impacts in line with Brother’s 5Rs.

We won the 5R Award in the ‘Office 
CO2 emission reduction’ category 
in 2010. It was given for our work to 
reduce the environmental footprint of 
our offices which was based on the 
5Rs concepts. In total, there were 
21 applications from 18 offices and 
factories. Jayne Broddle, Corporate 
Responsibility Manger, visited Brother’s 
head office in Nagoya Japan, to join 
the celebrations and receive the prize 
on behalf of Brother UK. 

Paper use (sheets)

CO2 from distribution

2006/07 1,313,500

1,325,500

886,000

513,000

592,500

2007/08

2008/09

2009/10

Paper use v Turnover (KWh/£000) 
2006/07 13  2007/08 13  2008/09 9  
2009/10 5    2010/11 6 

Turnover (£000’s) 
2006/07 101,123  2007/08 101,180  2008/09 103,140  
2009/10 106,006   2010/11 104,000

2010/11

126.1 tonnes 
– total CO2 emissions from UK sales 
distribution (warehouse to customer 
sales channels)

Ethical Company 
Organisation

In November 2010, 
the Ethical Company 
Organisation 
confirmed that Brother 

had achieved 100/100 in the 
Good Shopping Guide for the 
5th Year running – once again 
the only company within our 
sector to achieve this. 

Jayne Broddle receives the 5R award  
on behalf of Brother UK
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“WE WON TWO FANTASTIC AWARDS THAT 
RECOGNISE OUR COMMUNITY ACTIVITIES THIS 
YEAR – ONE FOR OUR WORK WITH THE HALLE 
AND ONE FOR OUR SUPPORT OF THE NATIONAL 
BLOOD SERVICE. IT IS GREAT TO BE RECOGNISED 
IN THIS WAY.” MAGGIE ROBINSON Facilities Manager

TARGETS:

• CONTINUE TO SUPPORT THE HALLÉ ORCHESTRA

•  CONTINUE TO SUPPORT THE LOCAL BUSINESS 
COMMUNITY

• CONTINUE TO SUPPORT THE NATIONAL BLOOD SERVICE

Community
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We want to be good members of 
our local community. As well as 
supporting local businesses we 
donate money to good causes 
identified by our employees. This 
year we made donations to 30 
charities, in the form of product 
donations, sponsorship and cash 
donations.
Charities supported in 2010/11 include 
Marie Currie Cancer Care, Willow 
Wood Hospice Parkinson’s UK, a local 
youth football team and The Elizabeth 
Foundation which supports deaf 
children.

Hallé
Our longstanding sponsorship of 
Manchester’s Hallé Orchestra has 
been recognised by Bruntwood 
Awards for Arts and Business North 
2011. We won the HFL Building 
Solutions Sustained Partnership Award 
in March 2011.

Michael Oglesby, CBE DL, Chairman 
of Bruntwood, said: “Brother was 
selected for this award for its ongoing 
commitment to the arts. The company’s 
support of the Halle Concerts Society 
represents one of the longest standing 
orchestral sponsorships in the UK.”

Redundant furniture 
We continue to give away our 
redundant furniture to local start up 
businesses and charities through the 
Tameside Business Family website 
and Freecycle. In 2010 this included: 
a board room table to M4C, a CR 
Consultancy; another board room table 
and chairs to a local church; and table 
tops from our canteen to a graphic 
design start up.

More table tops from our canteen 
went to Trafford ECO Park, which is 
a horticultural community project. 
The project has reformed the table 
tops into workbenches for their 
greenhouses. We also donated some 
P-touch labelling machines to help 
them label the plants.

We also donated several items, which 
were no longer required, such as 
partitioning screens, lot of mugs and 
computer mice to Grumpy, a charity 
who give disadvantaged children a 
safe and creative environment in which 
to play, based in Gorton, Manchester 
(www.grumpy.org.uk).

“We were delighted to receive a 
beautiful dark wood board room table 
from Brother UK which they kindly 
arranged to be delivered to us. It is so 
nice we had to decorate our meeting 
room to live up to it!” 
Ann Durrant Managing Director, M4C

We received the Sustained Partnership Award for our 
longstanding sponsorship of the Hallé Orchestra

Our old canteen table tops were put to good use at 
Trafford ECO Park
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Blood donation
Blood donation saves lives. To help our 
staff give blood, the Blood Donation 
bus has visited our site twice a year 
since 1995. Unfortunately numbers 
had fallen and we were told that the 
bus was going to stop.

To secure the bus we needed to triple 
the number of registered blood donors. 
To do this we launched a campaign 
to encourage our staff to register 
and also contacted a neighbouring 
business, Mono Pumps, to invite their 
staff to use the bus. We had a great 
response and attracted lots of new 
donors. An extra 50 Brother staff and 
33 Mono Pumps staff brought our 
register to 121 and secured the bus.

As a result of this we have been 
awarded the National Blood Service 
“Supporter Loyalty Award”. The award 
recognises the top ten companies 
in Manchester and Lancaster who 
demonstrate the highest level of 
commitment to the National Blood 
Service.

Follow my lead!
“Monday 24th May was the first time I 
donated blood, and I would definitely 
urge everyone who is able to follow my 
lead! I was scared all morning leading 
up to my appointment at the blood 
van, as I know the usual outcome from 
having blood tests.  

After answering the relevant questions 
etc, you are asked to lay on a bed and 
they plug you in and quick as a jiffy you 
are done. It is only after this when I sat 
up that my body decided it needed to 
lay down a bit longer and my face went 
a particularly fetching shade of grey! At 
the end of the day though, I did it, had 
an hour off work and about 12 cups of 
sugary drinks from the lovely staff that 
were on hand to look after me. 
The experience did not put me off, and I 
will definitely be doing it next time!” 
Angela Hurst Brother UK

Working with Business in 
the Community
We work closely with Business in the 
Community (BitC) and take part in and 
support many of their initiatives. This 
includes our continued involvement on 
the Environmental Leadership Team in 
the Northwest (formally the Prince’s May 
Day Network Steering Group).  
The Prince’s Mayday Network is the 
UK’s largest collaboration of businesses 
taking action on climate change. As 
part of the Environmental Leadership 
team we work to grow the network and 
help business in the region along their 
low carbon journey.

We were also asked to join the BitC 
Retrofit Alliance team, which brings 

“Having the company support my 
fundraising efforts has helped in many 
ways - not only in terms of funds, but 
also by helping to promote my efforts 
to staff and getting a huge amount of 
moral support from colleagues.” 
Dawn Holmes Head of Business 
Intelligence who swam the Great North Swim 
for the Alzheimer’s Society

A Brother UK employee on the Blood Donation bus
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together two of the Prince of Wales’ 
campaigns – the Mayday Network and 
Start. The team will share best practice 
about retrofitting to build sustainable 
businesses, neighbourhoods and 
communities. Our experiences from 
refurbishing our offices and our energy 
efficient office products to to Retrofit 
Alliance team. 

Supporting 
upcoming artists
We are keen to support and promote 
artists both locally and nationally. 
Locally we sponsored Mr Thomas’s 
Art Fair, an opportunity for final year 
students in northern colleges and 
universities to showcase and auction 
their artwork. The aim of the exhibition 
was to promote and support upcoming 
artists and raise funds for the Air 
Ambulance service by exhibiting and 
selling their work.

The gold winner, Liverpool John Moore 
University Student, Kirsty White, won 
one of our state-of-the-art A3 printers 
as part of her prize for her entry entitled 
‘Crowd’. The exhibition raised over 
£22,000 for up-and-coming artists  
and North West Air Ambulance.  
Full details can be found at  
www.chophouseart.co.uk

Nationally we challenged, high 
school students to design a typical 
school demonstrating the different 
departments and their printing, copying 
and scanning needs.  
The competition winner was Marta 
Weglarowicz from Cardinal Newman 
Catholic High School in Warrington who 
won a personal printer and a multi-
function printer for her school. Marta’s 
design will also be featured in our 
education guides and communications.

30 of our staff’s chosen 
charities supported by us

the number of Brother  
UK blood donors88

Alice Breeze’s visit  
to Brother
It isn’t very often we get to celebrate 
someone’s 90th birthday but in May 
2010 we got to do just that. After 
hearing about a lady, whose first job 
was at the Jones Sewing Machine 
Factory and who wanted to come 
back to celebrate her birthday here, 
we invited Alice to spend the day at 
Brother. As well as taking her on a tour 
of the buildings we sourced lots of 
archive photos from around the time 
she would have worked at Jones, had 
a birthday cake made and put on a tea 
party to celebrate Alice’s 90th birthday.

We enjoyed the day as much as Alice 
and it is nice to see the roots that 
Jones then, and Brother now, have in 
the local area.

Alice Breeze with Hiroshi Miura
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“IT IS THROUGH OUR EMPLOYEES THAT WE 
ACHIEVE OUR GREATEST SUCCESSES. I THINK IT IS 
THROUGH THEM THAT WE ACHIEVED OUR GREATEST 
ACCOLADE THIS YEAR – THE QUEEN’S AWARD FOR 
ENTERPRISE: SUSTAINABLE DEVELOPMENT.”  
LOUISE MARSHALL Head of Corporate Responsibility

TARGETS:

•  IMPLEMENT ACTION PLANS TARGETING ISSUES 
HIGHLIGHTED IN THE EMPLOYEE OPINION SURVEY

•  CONTINUE TO RUN EVENTS ENCOURAGING HEALTH 
AND WELLBEING AMONG OUR EMPLOYEES

• CONTINUE TO SUPPORT OUR STAFF’S CHARITIES

Associates
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We want to provide our 173 
employees with a positive working 
environment that is safe and 
supports their development. We try 
to maintain a dialogue with our staff 
and encourage them to excel in both 
their work and life outside Brother.

Employee opinion survey
At the end of 2010 we carried out our 
biennial Employee Opinion Survey to 
find out what our employees think of 
the company and how we are doing 
following our 2008 survey.

The response rate was a little 
disappointing, with only 64% of 
staff responding (compared to 86% 
in 2008). We hope this is because 
there are more feedback routes now, 
such as the employee representation 
committee.  We did however receive 
more specific comments than in 2008.

We decided to focus on the top three 
areas again (see below), discounting 
those that had been raised in the last 
survey as we already have action 
plans in place to address these areas.

I understand my job role through 
effective communication and 
appraisal.
21% disagreed / strongly disagreed
Planned action:
Communication – the survey highlighted 
that some employees were not receiving the 
monthly team brief.  

To ensure all staff have the opportunity to receive 
the brief, we are also putting the information on 
the company intranet for easy access.

Appraisal – following the introduction of 
the European appraisal document last year we 
received feedback that it was too complicated 
and not always relevant.  

We have now reviewed this document to improve 
the usability and value.

I have all the information I need 
in order to develop my career
20% disagreed / strongly disagreed
Planned action:
These are similar results to the last survey and 
are due to the long average length of service and 
the natural ‘ceiling’ for promotional prospects.  

We need to guide staff more in their choice of 
training and development, so they are better 
prepared for future opportunities. This is a key 
focus for the HR department in the coming year, 
and will form a part of the follow up from staff 
appraisals.

Management recognises and 
values the contribution I make to 
the company
18% disagreed / strongly disagree
Planned action:
This result was split; we saw improvements at 
the top end of the satisfaction scale – 58% of 
staff agreed with the statement but we also saw 
growth in the number of negative responses. 

To maintain confidentiality, we do not identify 
departments in the survey so it is unclear 
whether this is an issue in a particular area or 
more widespread. This issue will be discussed 
with the senior management team in 2011 to 
determine an appropriate course of action.
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the North West Institute of Director 
Awards. The award recognises Phil’s 
15 years spearheading Brother UK, 
whilst still delivering profitable  
performances, despite the challenging 
market conditions. The finalists were 
narrowed down from 160 entries from 
directors across the North West region. 

“To be recognised by the IoD as North 
West Director of the Year is a fantastic 
honour, but I couldn’t win this prize 
without all the great people who work 
with me at Brother UK and its many 
business partners.” Phil Jones, Sales 
and Marketing Director, Brother UK

Think Tank
Creating a good working environment 
helps us get the most from our 
employees. After the office 
refurbishment we identified some 
space to be used as an informal area 
for staff to take some thinking time or 
have quick chats with colleagues.  
The area was designed by our creative 
team to inspire innovative thinking.

Phil Jones: 
Director of the Year
Phil Jones, Sales and Marketing  
Director of Brother UK, won the  
accolade of Director of the Year at 

Two Brother UK employees use the “Think Tank” 
for a quick chat

Phil Jones in the “Think Tank”

Employee health 
and wellbeing
We run a number of activities to help 
our employees live healthy, active 
lives – from sports and fitness clubs 
to social activities and preventing 
sickness.

The activities we run to encourage 
health and fitness are varied from 
a weight loss club to discounted 
activities at all Tameside Leisure 
Facilities.

We also support national activities 
like National Bike Week. During the 
week our sales and marketing director 
cycled the 60 mile round trip to work, 
to inspire others to leave their cars 
at home, get fitter and reduce their 
environmental footprint.
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Flu 
Flu season always brings extra stress, 
for those who are struck down and 
for those left holding the fort at the 
office. To help our employees stay 
healthy and reduce absence, we pay 
Tameside Occupational Health to 
come to our site to give the winter flu 
vaccination to all staff who want it.

2010 also had the additional burden 
of Swine Flu. We worked hard to keep 
staff informed and healthy – installing 
hand sanitizers, giving out antibacterial 
tissues and issuing a pack to staff who 
were working off site.

Encouraging a good 
work/life balance
Our Social and Welfare Committee 
arranged over 30 events and activities 
for staff and their families during the 
year. Events included theatre shows, 
shopping trips and days out to theme 
parks, museums and zoos. All staff 
are invited and many of the events 
are discounted or subsidised by 
the committee. In addition to social 
activities, the committee also arrange 

discount cards and membership for 
warehouse groups and negotiate other 
benefits with local businesses.

Brother UK also held two social 
evenings; a Summer Hoe Down for 
staff in August and a Christmas “Red 
Tie and Tiara” dinner dance for staff 
and their partners with colleagues from 
Brother International Europe.

“WE TRY TO MAINTAIN A 
DIALOGUE WITH OUR STAFF AND 
ENCOURAGE THEM TO EXCEL 
IN BOTH THEIR WORK AND LIFE 
OUTSIDE BROTHER.”

3.50 %
13.50 %

turnover

national average

Employee Turnover

12 years           

Length of service

average length of service

Our employees celebrate at the Red Tie and 
Tiara dinner dance

3.6
7.7

average sick days

national average

Sick days

13 internal

22 external

9 special qualifications/support

Training days
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”OUR CUSTOMERS ARE VARIED –SMALL 
BUSINESSES TO LARGE ENTERPRISES, FROM THE 
PRIVATE AND PUBLIC SECTOR. WHATEVER THE SIZE 
OR TYPE, OUR CUSTOMERS EXPECT AND GET THE 
BEST FROM US. WE CALL IT AT YOUR SIDE.”    
PHIL JONES Sales and Marketing Director

Customers

TARGETS:
•  CONTINUE TO SUPPORT AND SHARE BEST PRACTICE 

WITH OUR CUSTOMERS AND SUPPLIERS

•  CONTINUE TO WORK AND SUPPORT COOL EARTH 
THROUGH OUR CONSUMABLE RECYCLING SCHEME
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We want to help our customers to 
make greener choices by choosing 
our products and using them 
efficiently.

All our current all-in-one 
machines, printers and 
faxes have either the 

Energy Star, Blue Angel or Nordic 
Swan accreditations, and some have 
all three (see box). To help customers 
identify these more easily we have 
launched our ‘Green and Clean’ 
campaign which highlights the green 
credentials of our products. These 
are showcased in our new digital 
catalogues which are convenient for 
our customers and reduce waste. 

We also produce free guides to help 
our customers use their products more 
efficiently; saving money and reducing 
their environmental impact. These vary 
from guides on a specific function 
such as duplex printing and using 
ink efficiently to guides designed for 
certain sectors such as education  
and health. We also provide tips  
and support via our twitter feeds –  
@brother_UK and @brothersupport

To communicate our commitment to 
the environment to our customers and 
partners, we launched Brother Earth in 
May 2010, along with a micro site  

www.brotherearth.eu.

Brother MFC-J6710DW 
A3 all-in-one 

Borderless 
A3 printing

Energy Star, 
Blue Angel 

and  
Nordic Swan  

accredited

A3 flatbed scanner

Connects to 
multiple computers

2-sided printing

Uses extra large 
cartridges which 
print up to 2400 
pages

The MFC-J6710DW can do 
everything at 141%...

It is a multifunction device that can 
scan A3 documents, can produce 
borderless A3 prints and can 
easily be shared by multiple users. 
The MFC-J6710DW is one of our 
range of compact A3 inkjet all-in-
one machines, which Brother was 
the first to launch in 2010. 

Being able to print at A3 helps 
businesses, especially small 
ones, be more flexible and do 
more in house. Not only this but 
the MFC-J6710DW is Energy 
Star, Blue Angel and Nordic 
Swan accredited, demonstrating 
its efficiency; prints duplex as 
standard; and uses extra large 
cartridges which print up to  
2400 pages.

B
rother, helping you save m

oney and being kinder to the environm
ent.

For any further information please call 
08444 999 444 or visit www.brother.co.uk

Toner Save.

To print your document, click  ‘File’ and then ‘Print’ as usual.

Click on ‘Properties.’

➀
➁

Click on the ‘Advanced’ tab and amongst the last box, select ‘Toner Save Mode’ and 
click on the ‘Toner Save’ button.

➂

By making sure your Brother printers are set up to work as efficiently as possible not only are you 
keeping running costs low, but reducing the environmental impact of your machine. So, set-up 
Brother’s ‘toner save’ option  by following these quick and easy steps to start saving now...

Setting up Toner Save...

Click ‘Ok’ twice and the ‘Toner Save’ 
mode will be active.

➃
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Cool Earth
We are now sponsoring eight km2 
(2000 acres) of rainforest in Peru 
through Cool Earth. We want to 
increase this support; help our 
customers protect this unique 
ecosystem and encourage them to 
recycle their used ink cartridges  
and toners.

In 2010 we launched our Eco-Rewards 
initiative; for every four toners or 
eight ink cartridges returned through 
ReNew, our closed-loop recycling 
scheme, we protect one tree through 
Cool Earth. Customers can check to 
see how we are doing on the Brother 
Earth website which is updated 
regularly.

Energy Saving Trust
The Energy Saving Trust (EST) 
endorses products to help consumers 
select the most energy efficient 
products on the market. The standards 
for Energy Saving Trust Recommended 
products are reviewed every year to 
ensure that EST keeps up with the 
latest innovations and improvements.

EST invited us to attend a collective 
consultative forum to feed into the 
standards. We provided information to 
help the EST revise the endorsement 
criteria for Desktop PCs, Laptop PCs, 
PC Monitors and Imaging Equipment. 

We also shared information with 
DEFRA for benchmarking their Green 
Procurement Guide. The guide will 
help all UK government departments 
buy the most efficient products on  
the market.

Manufacturer of Excellence award
We received the Manufacturing Excellence award in the ‘over £10million 
annual turnover’ category at the annual British Office Supplies and 
Services (BOSS) awards. It’s the second consecutive year that we 
have secured the title, which is judged on service delivery, support, 
marketing, sales and logistics.
The award demonstrates our commitment to deliver excellent customer 
service and support as well as product and ethical excellence. 

‘IN 2010 WE LAUNCHED OUR 
ECO-REWARDS INITIATIVE; 
FOR EVERY FOUR TONERS 
OR EIGHT INK CARTRIDGES 
RETURNED THROUGH 
RENEW, OUR CLOSED-
LOOP RECYCLING SCHEME, 
WE PROTECT ONE TREE 
THROUGH COOL EARTH.”
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Working with our 
customers
The majority of our customers are 
resellers, who then sell our products 
on to consumers. As well as providing 
information and support we run 
competitions to reward these partners.

Our BIG Ambition Roadshow toured 
some of our resellers and distributors 
to help them boost sales and 
demonstrate that we value their hard 
work. Through the roadshow we spoke 
directly to resellers, offering them 
practical advice, providing training 
on our products and showcasing new 
products. One lucky reseller, Kellie 
Russell from Misco, won £10,000 in 
our BIG Ambition prize draw after we 
visited her office.

“I’m absolutely over the moon to win 
the BIG Ambition prize – this has made 
a fabulous start to 2011. The prize 
will enable us to bring an important 
personal dream to life.” Kellie Russell, 
Reseller from Misco

Trees protected
Toners recycled

2010

1,059,005

264,752

853,963

1214638

852,000

400,000

41,000

2009

2008

2007

2006

2005

Toner recycling

13,273

1,659

Inkjet recycling

Trees protected
Inkjet cartridges recycled

Kellie Russell and her BIG Ambition prize

As part of our ‘At your side’ philosophy 
and commitment to supporting small 
businesses we  once again sponsored 
the Times 100 Best Small Companies 
To Work For 2010. 

We also teamed up with Smarta, a 
business advice website for business 
owners and entrepreneurs, to give 
small businesses the chance to ask 
successful entrepreneurs their advice. 
Start up business ‘Creative Nerds’ 
won a £5,000 technology makeover 
courtesy of Brother and our partner 
eBuyer.
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“WE HAVE WORKED HARD TO IMPROVE THE 
SUSTAINABILITY OF OUR BUSINESS AND HAVE BEEN BUSY 
SHARING OUR BEST PRACTICE WITH OUR PARTNERS. AS A 
RESULT, WE’RE CONSIDERED ONE OF THE LEADERS IN OUR 
INDUSTRY ON ALL MATTERS RELATING TO SUSTAINABILITY 
AND ENVIRONMENTAL BEST PRACTICE.”    
TERRY CAULFIELD General Manager P&S Sales

TARGETS:
•  CONTINUE TO SUPPORT YOUNG PEOPLE’S BUSINESS 

EDUCATION
•  SUPPORT LOCAL BUSINESSES TO BECOME MORE 

RESPONSIBLE AND SUSTAINABLE

Business 
partners
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We play an active part in our local 
business community – working 
with and promoting businesses 
in Tameside and the North West. 
We are members of business 
support organisations and host 
events designed to support local 
businesses. We also look to work 
with businesses that share our 
ethics and develop corporate 
responsibility and sustainability 
particularly in the North West.

Supporting local  
companies
We want to work with and support 
businesses in particularly in Tameside. 
We do this through our membership 
of and work with the local Chamber of 
Commerce; our support of Tameside 
Business Family; and by supporting 
local events such as the first Tameside 
Meet the Buyer/Meet the Seller 
event where we ran a workshop to 
help companies reduce their print 
costs and use their machines more 
effectively.

We are also supporting a new awards 
programme to recognise the very 
best employees, apprentices and 
companies in our local business 
community. The inaugural Pride 
of Tameside Business Awards will 
celebrate the continued economic 
success of the borough’s hardworking 
companies. www.prideoftameside.
co.uk 

Working with sustainable 
businesses 
Following the refurbishment of our 
canteen we needed to select a 
new catering supplier. We wanted 
to make sure the chosen supplier 
shared our commitment to corporate 
responsibility.

Baxter Storey won the contract 
because of their commitment to the 
environment. Among other things 
Baxter Storey source 95% of all fresh 
ingredients locally, generate electricity 
from food waste, use waste cooking 
oil to fuel a van, are working to reduce 
their carbon footprint, have a carbon 
neutral head office and hold ISO 
14001 accreditation.

Increasing sustainability
To help companies on their 
sustainability journey we hosted 
Green Monday in the North West in 
September 2010 and March 2011.  
As well as hosting the event our Sales 
and Marketing Director Phil Jones 
was one of the September event’s 
three speakers, talking about the art of 
selling a green product into different 
markets.

Louise Marshall, our Head of 
Corporate Responsibility, also sits on 
the board of ENWORKS which works 
with businesses in the North West to 
help them reduce their environmental 
impacts and develop a low carbon 
economy.

Developing skills 
We encourage and enable our staff 
to use their skill to support other 
businesses. In 2006 Linda Willows 
trained with the Institute of Credit 
Managers to be a distance learning 
tutor. Since then she has mentored 
over 40 students from variety of 
sectors and is working with 18 
students at the moment.

Linda said “Working closely with a not 
for profit organisation such as the ICM 
helps me appreciate the support and 
opportunity Brother UK Ltd provides 
for its staff.”
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Supporting the business leaders 
of the future
As well as supporting current local 
businesses, we are keen to support 
the business leaders of the future, 
working with schools and colleges in 
Tameside and further a field. Education 
is an important part of our product 
offering - we supply printers and 
multifunction machines to schools and 
colleges across the UK and we like to 
provide support to these institutions  
in return.

Young Enterprise
We once again worked with a group 
of Year 10 students from Fairfield 
High School for Girls as part of the 
Young Enterprise Business scheme. 
The girls started a business under 
the Young Enterprise scheme called 
‘STARS’. They produced playing cards 
depicting sign language symbols to 
support and raise awareness of the 
British Sign Language. In addition to 
providing the group with a business 
mentor, Dave Peters, Head of Business 
Development, provided some sales 
and marketing training and one of our 

business partners 
also volunteered 
their time and 
expertise.

STARS were the 
overall winner for 
Tameside Schools 
and went through 
to the Greater 
Manchester finals, 
held at Lancashire 
Cricket Club, where 

they won the ‘Best Use of ICT Award’.

Working with Young Enterprise in this 
way does not just support the needs of 
young people; it helps key individuals 
in our business understand the needs 
of schools so we can provide products 
that meet those needs.

Market challenge for  
Tameside College 
Tameside College approached Brother 
to ask if we would help with a new 
project based around “Enterprise and 
Innovation” to help students develop 
business skills. We challenged the 
students to come up with a marketing 
plan for a new hand held labeller.  

Sign
ing t

owards a right society

Follow the sign!

✪
✪

✪
✪

LEARN SIGN LANGUAGE
THE FUNWAY!
STARS are a group of Year 10 students from Fairfield High School for Girls whose 
mission is to get as many people as possible to ‘Sign Towards A Right Society’.

STARS wanted to produce products to support and raise awareness of the British 
Sign Language as a common form of communication. Their first product is a pack 
of playing cards depicting sign language symbols that can be used to play fun 
classic games such as snap, pairs and the 
memory game, with a twist. The cards are 
not only unique and guaranteed to give 
hours of fun, but they also are designed to 
engage people in the learning of sign 
language.

Dd

Dd

Cc

Cc

Bb

Bb

Aa

Aa

£3
per pack

DID YOU KNOW?

There are over 
20,000 children 

aged 0-15yrs that 
are profoundly 
deaf in the UK

93% of deaf children 
are born into hearing 
families, only 7% are 

born into deaf 
families

There is only one fully trained British sign language 
interpreter to every 275 deaf people in the United Kingdom!

 Aa

Aa

Bb

Bb

The rate of 
unemployment for 
deaf people in the 

workplace is 4 times 
higher than people in 

general

Cc

Cc

Lets break these social barriers!
stars2009@hotmail.co.uk

Sign
ing t

owards a right society

Follow the sign!

✪
✪

✪
✪

STARS and their sign language playing cards
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After eight weeks, four students  
came to Brother to present their 
marketing plan.

Mike Kelly, head of identification, 
was delighted by what the students 
presented. “It was impressive that 
these young Business Studies students 
had really grasped the concept that 
selling a product category into major 
supermarkets required more than just 
price. The research conducted and 
consequent knowledge gained of 
the market to which the product was 
suited proved thorough and relevant. 
An understanding that a case needed 
to be made over competitive products 
was also well put across. Finally, the 
good range of marketing ideas put 
forward would have been well received 
by potential stockists.” 

Supporting schools and colleges 
We sponsored the ICT Register 
Showcase Awards with Toshiba this 
year which recognises innovative use 
of ICT by schools and colleges. As 
part of our sponsorship we presented 

the Federation of Abbey Schools, 
Darlington, with their award for 
innovative use of a learning platform in 
a primary school. Their use of ICT has 
made a real impact on communication 
and introduced new ways of working, 
with parents gaining better insight 
into how to support their children’s 
learning, staff able to plan lessons 
and visits off site, and pupils able to 
personalise and extend their learning. 

To support the growing number of 
Specialist Schools and Academies we 
sponsored the Specialist Schools and 
Academies Trust’s (SSAT) Academies 
Annual Conference and National 
Conference. 

“These events gave school leaders 
a chance to discuss ideas and 
experiences and helped to shape  
the future of education in the UK.  
We were proud to support such 
forward thinking forums.”

Michelle Molloy Senior Business 
Manager – Education, Brother UK
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2010/11 – key objectives and progress
•   Reduce waste to landfill with a long term view of achieving zero waste to landfill 

– Achieved, we sent zero waste to landfill in the last half of this year. See page 
8 for more details.

•   Reduce energy usage by a further 10% – Not achieved, our gas consumption 
increased by 40% compared to 2009/10 because we took control of the gas 
supply for an additional building, which housed our call centre during some 
refurbishment work. Our electricity use continued to decline. See page 8 for 
more details.

•   Continue to support the charities our employees are involved in – 
Achieved, we support 30 of our staff’s chosen charities. See page 12 for 
more details. 

•   Promote healthy life choices with our employees – Achieved we continued to 
run activities to promote our employees’ health and well being. See page 17  
for more details.

•   Maintain our position in the Good Shopping Guide – Achieved, we once again 
achieved 100/100 and remain the only company in our sector to achieve this. 
See page 10 for more details.

•   Gain external environmental accreditations for all our new products – 
Achieved, all our current all-in-one machines, printers and faxes have either 
the Energy Star, Blue Angel or Nordic Swan accreditations, and some hold all 
three. See page 20 for more details.

•   Continue to support local businesses through the economic downturn – 
Achieved, we continued to work with and support local companies. 
See page 24 for more details.

2011/12 – key objectives
•   Reduce energy consumption by 5%

•   Maintain zero waste to landfill

•   Continue to support the Halle Orchestra and National Blood Service

•   Implement action plans targeting issues highlighted in the Employee 
Opinion Survey

•   Continue to work and support Cool Earth through our consumable 
recycling scheme

•   Continue to support young people’s business education

•   Support local businesses to become more responsible and sustainable
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This report focuses on activities at Brother UK Ltd 
between 1st April 2010 and 31st March 2011.

We welcome any feedback at csr@brother-uk.com. 
Further information can be found at www.brother.co.uk 
or by calling our Manchester office on 0845 606 0626. 
Information about the global Brother organisation can 
be found at www.brother.com.

ISO9001ISO14001

ZLTCORSOCIALREU1 M4C 07/11


